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In today’s world, you’re likely to interact with people who 
come from different cultures and speak languages other 
than English. In such cases, it’s often useful to engage 
professionals to smooth communication. For instance:

What if you want to assure that people from other cultures 
will find your website, your donor letters, and your e-mails 
easy to understand? 
What if an employee requires medical attention on an 
overseas trip?
What if you’re meeting with a potential donor who doesn’t 
speak English?
In cases such as these, who do you call for help? There are 
three types of language professionals who may be useful 
to you. Many people blur the lines among these three, so to 
avoid misconceptions, let’s look at the three options:

Three Types of Language Professionals & 
How They Differ
 1. Translators help you with written material, like 
contracts, letters, brochures, and websites. It’s true that 
there are many automated translation tools available, 
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but remember that nuanced language is best translated 
by a human being. For instance, if you’d like to create a 
professional-looking brochure or web page in other languages 
for new target markets, the last thing you should do is trust 
that task to an automated translation tool instead of its 
flesh-and-blood counterpart.
2. Interpreters help you with spoken language in business, 
legal, and medical settings. Say a potential donor wants to 
visit your facilities. What a great impression you would 
make if you hired an interpreter to accompany both of 
you on a guided tour so that all questions and answers 
could be handled in each person’s dominant language, 
putting everyone at ease. Hiring the same interpreter for 
a preliminary or follow-up telephone or video-conference 
meeting would go that extra mile toward sealing the deal 
and keeping this donor happy for years to come. 
You may also want to hire interpreters for employee 
meetings that include limited-English-proficient workers. 
And if you hold international conferences, you’ll want 
interpreters to ensure that all attendees understand the 
presenters’ messages and are able to ask questions about 
the presentation’s content.
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3. Linguists analyze language (including structure, history, 
and more). They help translators do their jobs by developing 
and updating the terminology-management software that 
allows those translators to work more quickly and efficiently, 
resulting in lower costs and ensuring consistency throughout 
the entire translated document or website.

What They All Have in Common
One thing that translators, interpreters, and linguists all 
have in common is that they draw upon their extensive 
experience to solve linguistic “puzzles.” They can be the 
perfect partners when you’re communicating with those 
from other cultures and want to be sure your message gets 
through loud and clear. 

Anne Connor is a professional translator and an active 
member of the American Translators Association. The 
American Translators Association represents over 
10,000 translators and interpreters across 91 countries. 
Along with advancing the translation and interpreting 
professions, ATA promotes the education and development 
of language service providers and consumers alike. For 
more information on ATA or translation and interpreting 
professionals, visit www.atanet.org.

Make Your Message Ring
To assure that your communication is as fluid as possible, 
see articles such as these at NonprofitWorld.org:

What the Heck Are You Trying to Say? (Vol. 34, No. 2)

How Jargon Undermines Communication (Vol. 27, No. 2)

Do You Need a Translator? (Vol. 36, No. 1)

How to Fix Communication Breakdowns (Vol. 29, No. 1)

Assess Your Work Style for Better Communication 
(Vol. 37, No. 4)

Seven Kinds of Listeners & How to Approach Them 
(Vol. 39, No. 2)

To Make an Impact, Improve Your Non-Verbal Skills 
(Vol. 38, No. 3)

Cultural Competence: What Does It Mean for You? 
(Vol. 26, No. 5)

Not Connecting with All Your Audiences? Maybe You’re 
Not Speaking Their Language (Vol. 39, No. 1)

Managers Must Become Multicultural (Vol. 20, No. 6)

We Are Made for Story (Vol. 37, No. 4)

Is Your Website Clouding Your Message? (Vol. 36, No. 3)
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