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In addition to providing revenue for you, Google Ad Grants 
can help you build awareness, share information, and 
gain supporters. Google has helped 35,000 nonprofits 
with Google Ads. If you’re a qualifying nonprofit, you’ll 

receive $10,000 (up to $40,000 for Grantspro participants) 
in in-kind Google Ads advertising every month. 
Many nonprofits have had great success using Google Ad 
Grants:
Days for Girls (daysforgirls.org) raised $5,000 in 60 
days with more than 400 conversions. The average donation 
value was $212.
Asante Africa Foundation (asanteafrica.org) received 
1.27K impressions in 30 days with an average CTR (click-
through rate) of 12.75%, resulting in 25 new visitors signing 
up for the newsletter.
We Care Animal Rescue (wecareanimalrescue.org) 
saw a 350% increase in online activity, a 125% increase in 
online applications, and an 3.51 average CTR.
Google Ad Grants (google.com/grants) work just like Google 
Ads online advertising, by showing your ad on the Google 

search engine to people searching for nonprofits like yours. 
Your ads will appear on Google search results pages, below 
the ads of paying advertisers.
Here are the steps to follow to get a Google Ad Grant:

Go through the Pre-Qualification 
Process. 
Check the eligibility requirements to be sure you’re 
eligible for a grant.
Sign up for Google Ads and create an account.
Enter basic information including currency, billing, and 
time zone. Do not submit any payment information. Skip 
this section and ignore any messages to set up the payment 
method. But choose USD as your currency regardless of 
your country.
Submit the 10-minute pre-qualification survey.
Watch the five-minute training video and take the short 
quiz after the training. Your Ad Grants accounts won’t 
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be activated unless the Ad Grants training and quiz are 
completed.
Submit your account for pre-qualification review. You’ll 
receive an e-mail with further instructions within five 
business days. Don’t proceed to the next step until you 
receive this e-mail.

Set Up Conversion Tracking.
After you’re prequalified, you need to set up conversion 
tracking. Google Ad Grants requires active and accurate 
conversion tracking. You need to track at least one conversion 
per month. Here are ways to do so:
Track monetary conversions like donations and ticket 
sales to fundraising initiative signups.
Track any meaningful action people take on your 
site. Once the action is completed, the user should reach 
a confirmation or thank-you page. Track this page using 
web-page tracking. If you don’t have a confirmation page, 
track the click of the action button.
Track engagement with your website content. Use Google 
Analytics or a third-party tracking program to track website 
engagement signals. 
Track hotline or support-line phone calls. Track when 
someone calls you from a phone number in your ads or from 
a phone number on your website, or when they click your 
phone number on your mobile website.
Track when a customer installs your app or completes 
an in-app action, such as a donation or signup, after clicking 
on your ad.

Here are some tips that Google recommends for conversion 
tracking:
Use Google Tag Manager (GTM) to add or edit tracking 
codes.
Link Google Analytics to Google Tag Manager.
Track multiple conversions, but monitor your conversion 
rate. Just set up a different conversion action for each 
distinctive goal you want to track. For example, you can set 
up one conversion action to track donations on your website 
and another to track calls from your ads.
Swap control for easier management with Smart 
Campaigns. Read more about Smart Campaigns at: https://
support.google.com/google-ads/answer/7457632?hI=en.

Set Up Your Campaigns. Yay!
Now you’re all set to run campaigns on Google Ad Grants 
and receive $10,000 of in-kind advertising a month. (All 
Google Ad Grants accounts are limited to a monthly budget 
of USD10,000, which equates to a daily budget of $329.) Use 
these steps to create your campaigns:
Click + and enter your campaign type and name. Select the 
result you want to get from this campaign (website visits, 
phone calls, or app downloads). 
Under “Networks,” deselect the checkboxes for “Include 
Google Search Partners” and “Include Google Display 
Network.” Google Ad Grants can only run on Google Search.

“You’ll receive $10,000 in 
advertising every month.”
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“Your ads will appear on 
Google search results pages.”

Choose your bid strategy, and set your daily budget and 
delivery method. Each campaign must use one of these: 
Maximize conversions, Maximize conversion values, 
Target CPA, or Target ROAS bidding. (Remember: The daily 
maximum budget of all the campaigns combined is $329.)
Set up sitelinks and ad extensions. Enter at least two unique 
text sitelinks. Set up callout extensions. (Callout extensions 
are 25-character snippets of texts. They highlight unique 
aspects of your organization or services.) Enter a call 
extension. (The call extension is your phone number.) You 
can get up to 15% higher CTR by setting up sitelinks and 
ad extensions, so don’t skip this step.
Save and Continue. You’re not done yet!

Set Up Ad Groups & Keywords.
You must have two Ad Groups. Each ad group must have 
two ads. Follow these steps:
Select the Ad Group type (standard or dynamic). Ad 
Groups target a shared set of keywords.
Enter the keywords. You can’t use generic keywords 
or single keywords that are closely related. For better 
conversion, try using long-tail keywords – words or phrases 
that are longer (usually three or more words) and more 
specific than the usual short keywords.
Create another Ad Group in the same way. Each Ad Group 
will show a unique ad relevant to your keywords.

Create Your Ads.
It’s time to create your ad copy. This is the message you 
want to show people who search for keywords related to 
your message.
Final URL is your nonprofit website address. This is your 
landing page. It can only accept the domain name registered 
in your Google Ad Grants account.
For Headlines 1, 2, & 3, consider including words 
that people may have entered in their Google search (the 
keywords). Highlight features that make your organization 
stand out.
Display path is the URL path that searchers see on Google 
search results. It’s usually shown in green on the ad. Path 1 
and path 2 fields are designed to help people who see your 
ad get a better sense of where they’ll be taken when they 
click it. Your path text doesn’t need to match the final URL.
Fill out the Description Field. Highlight details about your 
product or service. Include your Call to Action here.
Stay under the length limits for the ad copy to convert 
better. You can provide more information by adding 
extensions to the ad copy.
Click Done. Save and Continue.
Don’t forget to create one more ad, repeating the above 
steps. Remember the rule: At least two ads per Ad Group.

Now you’re all set to run your Google Ad Grant campaigns. 
Set up different campaigns for different needs of your 
nonprofit. Optimize your Google Ad Grants campaigns at 
least once a week to get the maximum benefit.

Check Compliance.
Google has launched a Google Ad Grants Account Review 
Dashboard, where you can check the most up-to-date 
information to be sure you’re complying with the latest 
program policies and best-practice adoption. The dashboard 
refreshes every 48 hours and includes:
•  your current status with program policies and guidance 

on how to comply
•  your current adoption of recommended best practices 

(based on top performance among Ad Grants grantees)
•  actionable next steps.
Google also provides extra support with your Google Ad 
Grants account from partner universities through an online 
marketing challenge program. 

Armina Fareed (arminafareed@gmail.com) is digital 
marketing consultant at Asante Africa Foundation 
(asanteafrica.org).
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