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Most donors check out your website before they make 

a gift. And they do this whether they’re giving 
online or through the mail. Are you giving them 
easy access to what they want? Be sure you include 

all of the following:
1. Easy navigation
When someone comes to your site, don’t make them have to 
think too hard or hunt too much for what they want. Make 
everything clear, plain, and easy to read and understand. 
Use a startling headline or a vivid image to engage your 
donor quickly. If your navigation is confusing, you’ll probably 
lose your donor.
2. Lots of pictures and fewer words
Terrific photos tell your story visually. And on your website, 
images are more compelling than words.
Your donors are skimming, skimming – quickly, quickly. 
Lots of words, cumbersome phrasing, and crowded text 
will drive them away. Verbosity can kill you on a website. 
Let great pictures do the talking.
3. Links to your Guidestar and Charity Navigator 
profiles
Donors today want to check out an organization’s 
overhead costs before they donate. They’re obsessing over 
administrative expenses. 
Yes, it’s crazy. How can you run a nonprofit without admin 
costs? And we do need to educate donors on the importance 
of investing in infrastructure – it keeps the lights on, pays 
for staff and computers – so we can run our programs. We 
shouldn’t apologize for our admin costs. Instead we need 
to re-define the words “overhead costs” into “investing in 
infrastructure.” Once we explain this to donors, they do 
understand.
But they still want to know how much of the money you take 
in goes to programs and how much goes to infrastructure, 
and you need to give them direct access to this information. 
Doing so will build trust.

Top 10 Things Donors Want 
from Your Website
Are	you	giving	people	what	they	want	
when	they	visit	your	website?
By Gail Perry

4. Credibility
Since donors are more mistrustful of institutions and 
organizations these days, convey credibility by sharing:
•  measurable numbers about your impact (how many people 

did you serve, and how much did it cost you to do it?)
•  your track record – successes
•  endorsements
•  your board members’ names (who’s standing behind this 

organization, and who’s accountable?)
•  testimonials.
5. A clear call to action
Donors are in a hurry. If they come to visit, by all means tell 
them what you need them to do! You should have a call to 
action in everything you do, everything you send out, and 
on every web page.
6. An easy way to donate
Don’t make your donors work to find out how to give. Don’t 
make them search. Put the “Donate Now” button clearly 
where they can find it. Show them it’s easy. Or you may 
lose them.
7. A simple donation form
Research shows that a large majority of people abandon 
donation pages. As many as 96% of people visit the page but 
never complete the form, according to studies.
Just think how many times you’ve loaded up a shopping 
cart in an online store and never completed the checkout 
process. What made you change your mind? What might 
change the minds of visitors to your website?
Consider this: Every box donors have to fill in increases 
their impatience with the process. And if they get to the 
point of frustration, you’ve probably lost them.
8. A page titled “Your Gifts At Work”
Donors have changed. They’re much more focused on the 
impact of their gifts. They want to know exactly where their 
money is going and how it’s being used.
Use pie charts to show where your funding comes from and 
where it goes. This is what transparency means: sharing 
the details of how much money you’re raising and what you 
do with it. And transparency is what every donor wants.
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“If your navigation is confusing, 
you’ll probably lose your donor.”
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Get Ready for More Online Gifts
Be even more welcoming to donors and prospects with 
the guidelines in these articles at NonprofitWorld.org:

Simple Tips to Nail Your Online Fundraising (Vol. 38, 
No. 1)

Create a Donation Page that Rocks (Vol. 33, No. 1)

The Five Biggest Website Mistakes Nonprofits Make – 
and How to Avoid Them (Vol. 29, No. 5)

Wow People with Your Digital Material  (Vol. 34, No. 2)

Top 10 Trends: How Major Donors Are Changing & What 
to Do about It (Vol. 31, No. 4)

Ignite Passion by Connecting Online (Vol. 34, No. 4)

9. Interaction
Donors want to have a dialogue with you. Give them the 
chance to comment, discuss, learn more about you, and 
tell you about themselves. Ask them to take brief surveys, 
post their opinions, volunteer for your organization, or take 
some action. 
Always ask for more than money. Treat prospects like real 
people, not like they are wallets.
10. Physical address and phone
It’s startling how hard it often is to find a darned phone 
number or street address. What’s with it when a nonprofit 
doesn’t include this essential info?
Give your donors easy access to you. Be welcoming. And 
they will reward you. 

Gail Perry inspires nonprofits around 
the world with cutting-edge fundraising 
strategies and new tools to make 
fundraising more successful and more 
fun. Find smart strategies to help 
you raise tons of money at Fired-Up 
Fundraising (gailperry.com).

W H AT ’ S  U P  O N L I N E ?
Would you like to discuss some of the issues 

addressed in Nonprofit World with other nonprofit 
professionals?  Do you have questions to ask or 
expertise of your own to share?  

Society for Nonprofits  is actively engaged on 
LinkedIn, Facebook and Twitter.  Find us on your 
favorite  social  media  platform  by  visiting 
social.snpo.org

If you have any questions, contact Jason Chmura 
at jchmura@NonprofitWorld.org

please get in touch...
We would love to hear your response to anything in 
Nonprofit World, your comments about any 
aspect of the nonprofit sector, and your concerns 
about your daily work. Please get in touch in any of 
the following ways:

Drop us a note at: Letters to the Editor, 
Nonprofit World, P.O. Box 44173, Madison, 
Wisconsin 53744-4173.

E-mail to: muehrcke@charter.net

Please include your name, organization, address, 
phone number, and e-mail address. If you’d like 
your comments to appear anonymously, please let 
us know. We look forward to hearing from you!
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