
if a family lends out their home for a nonprofit retreat, can they claim a deduction?

Can Property-Use Donors Claim Deductions?

Q: Our 501(c)(3) nonprofit organization is hold-
ing a retreat for families of individuals with a  

certain disease. A family with a vacation rental is  
willing to donate the home for the retreat if they 
can have a charitable contribution deduction. Will 
they be able to claim a tax deduction if they provide  
the house?

A: No. The IRS views the use of property as the  
provision of a service. The provision of services 

is not deductible.
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Q:When sending direct mail solicitations (especially 
for Christmas and Mother’s Day), is it better to 

create a unique stationery design for these mailings 
or stick to our regular stationery? We’ve always sent  
direct mail solicitations on stationery designed around 
a theme, but I’m starting to wonder if that’s confusing  
our constituency. Samples I see from other organiza-
tions are almost always on standard organizational  
letterhead. What do you think?

A: Your question raises two points. One is a matter 
of style. The other is about branding. There’s no 

doubt that many nonprofits design unique letterheads 
for appeals, particularly around holidays. As a general 
rule, I think this is fine — so long as the organization 
has strong brand identification. I’ve seen fine examples 
from the Red Cross and the Salvation Army. In those 
cases, it’s a stylistic question.

However, there’s also the matter of branding, which 
is what you’re alluding to when you suggest that your 
donors might be confused by the changing look of your 
appeals. In your case — in fact, in the case of the over-
whelming majority of nonprofit organizations — it’s 
safer to stick with the same look and feel, month after 
month, year in, year out. 

Mal Warwick, Chairman
Mal Warwick & Associates

2550 Ninth Street, Suite 103
Berkeley, California 94710-2516

Editor’s Note: For more on branding, see these Non-
profit World articles, available at www.snpo.org: 
“Brands: They Need to Work Just as Hard as You Do” 
(Vol. 20, No. 1), “Are You Following the 4 Cs of Brand-
ing?” (Vol. 25, No. 3), and “The Nonprofit Branding 
Exercise” (Vol. 26, No. 1).
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Ask the experts

Which will gain a better result — a letter on special or standard stationery?

Is It OK to Design Unique Stationery  
for Holiday Fundraising?

This question raises two points.  
One is a matter of style.  

The other is about branding.

Many nonprofits design unique letterheads  
for appeals, particularly around holidays.

The provision of services is not deductible. 


